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S'pore can be media hub

Industry professionals are bullish on the republic's aspirations to become a media hotbed, report
MARISSA LEE and THEODORA KEE

SINGAPORE can become a world-class media hotbed, say participants of the first Asian edition of
SIGGRAPH, one of the world's most renowned trade shows on computer graphics and interactive
techniques. Industry heavyweights Lucasfilm, Pixar, Autodesk and others at the show are bullish
about Singapore's investments in this sector.

Singapore is trying to position itself as a media powerhouse. Last week, the republic announced a
billion-dollar media hub, the Mediapolis, which will be completed by 2020.

When participants were asked if they thought that Singapore would succeed in its endeavour, the
response was overwhelmingly optimistic. 'Definitely,' replied TK Sim, Asia-Pacific media and
entertainment marketing manager of Autodesk Asia. One vital factor for success is obviously the
government, he noted. 'It's very hard to find a government that is so supportive and that is
engaging the industry so well. And which is why we are always engaging the Singapore
government. It is very open and keen to help the industry and co-fund certain projects.'

Cora Yim, director of marketing and strategic planning, Imagi International, added: 'Singapore has
been very aggressive in providing infrastructure assistance and funding assistance, as well as
attracting industry expertise, talents from media and IT.'

Said Emilie Nicks, director of corporate communications for Lucasfilm: 'Singapore has been the
ideal location for our first overseas studio, Lucasfilm Animation Singapore, and we have
confidence that the digital media industry will continue to grow and succeed here.'

Mark Synor of CreativeHeads.net also gave the thumbs up. 'What Asia needs is a hub, and it's
going to be here . . . we definitely see ourselves getting more involved here in Singapore,' he said.

Media school SAE Institute's Kendrick Lau hailed Singapore's upcoming media hub as 'a new and
good approach to integrate everything'. Mr Lau, who is course consultant and head supervisor at
SAE, said: 'Right now, there's no one-stop place to go to for the media.'

Korea-based Electronics and Telecommunications Research Institute and China's DreamLand
Entertainment both expressed interest in Singapore's mega media hub and think that it will be a
good springboard for them to expand internationally.

Pixar, which has yet to set up an office in Singapore, is likewise bullish and expects Mediapolis to
do well. However, it has no plans to move into Singapore. Rob Cook, Pixar vice-president of
advanced technology, said: 'Pixar is different from most media companies. For us, one of our
movies takes four to five years to make . . . it'll be harder for us to do that if we move our facilities
and expertise here.'




